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Students MUST complete work as followsor EACH outcome:

Unit 3 Outcome 1 Narrative

Narratives order events in space and time through a combination of images, words and sound.
When we view narratives, we learn to attach special meanings or significance ineestdasm

or the behaviour and actions of people within the narrative and also within an overall framework
that embodies things such as the genre of the narrative, where and with whom we experience the
narrative and our own collective experiences that weglidarihe narrative.

Stories construct and convey meaning, concepts and ideas and can contribute greatly to the way
we view and understand the world and our place as individuals with in it. When congtruct
narratives, media practitionense a range oft8ry and Production Elements, in order to

contribute towards audience engagement and meaning.

In Unit 3, Outcome 1, we will be studyinfWO Narrative texts. The two films include:

SLUMDOG MILLIONAIRE (2008 ) (MA)
AMERICAN BEAUTY (1999) (MA)

You will needto set aside two afternoons in order to view each of the films at least TWICE! It is
important that you watch both texts and have a solid understanding of the texts, ready for first
day back.

On yourfirst viewing, focus in on the story being told rathiean any of the specific media
elements separately. As you watch the films, answer the following questions:

1) List the main sequence of events that occur over thésfitharation.

2) Outline the plot or story of the film?

3) Describe the film including the gen(EG: Mystery, Comedy etc) in 25 words for
someone wh o QCorsklarthd gerseecenventions..

4) Identify 2 or 3 scenes or sequences that you really liked and discuss why you liked them.

5) In the first five minutes of the film (Opening Sequence),ewdibwn all of the things that
you learn about various characters, story possibilities and the setting of the film.

6) By the end of the film, did it resolve or leave unresolved all of the initial narrative
possibilities? How did the film achieve this?

On you second viewingfocus in on the production and story elements. Apart from the opening
and closing sequences of the film, chosseeralother sequences or scenes and address the
following questions:

1) Look at each sequence with and without sound andwiwdt the sound (music and
sound effects) brings to the sequence?



2) For two or three separate sequences or scenes, comment on as marigllwiwing
production and story elements that are applicable and discuss how they have been used in
the context of thetory and the impact or purpose they have had in that sequence:

Lighting.

Camera Techniques (Angles/Shot Types/Movements).

Setting or Location.

Editing.

Character Development.

Structuring Of Time.

= =4 =4 -8 -8 -9

Unit 3 Outcome 2 Media Production Skills

In order to prepare yourselves for your Production Design Plan, you are to complete a series of
production technical exercises, focusing on using appropriate media technologies. You must
plan,undertake and evaluate two production exercises demonstratiagrstechnical,

applications and planning.

In preparation for this, you are to writ@ae-pageoutline explaining the areas in which you are
competent with your production skills and what you must work on, in order to successfully
complete your Medi Production Design and Process.

Unit 3 Outcome 3:Media Production Design

Outcome 3 includes preparing for your Media Production that you will undertake over a few
months. You will develop ideas for the production, document the intention, the audiience,
and where the production is designed to be consumed. In Unit 3, will MUST work solo to
complete all relevant tasks. Also, you MUST choose ONE medialfsted belowand they are
as followed:

1 Video (Narrative Film/Documentary/Music Video/Animation
Film: 3 to 10 Minutesincluding titles and credits.
Animation: No more than 10 minutes in length, including titles and credits.
1 Radio/Audio (Story or Play/Documentary/News or Entertainment Segment/Soundscape)
A minimum of 8 minutes in length, includirigles and credit sequences.
1 Print (Magazine/Newspaper/Posters/Cards/Brochures)
A minimum of 8 pages or layouts printed by the student.
1 Photography (Conceptual/Story Based/Experimental)
A minimum of 10 original source images that must be processed atedpoythe
student.

You are to ensure that you get yiNEW visual diary(MUST BE A3 SIZE) and start building
it. You MUST develop3 or 4 possible topics, concepts and or ideas for your main production.
These are to be spread across four pages of your @hege could range from dot points and
choices of media forms to extend Treatmehteymustinclude:
1 Images from magazines/websites/your own photos that highlight your ideas or concepts.
1 Sketches ofour own to visually express your ideas.
1 Summaries or expects of stories, real events, films, songs etc that convey some aspect of
your ideas.



Please make sure that yare presenting your ideas witblaur, headings anMUST provide
annotationsfor all research and ideas.

Generally:

Familiarise yourself with the VCE Study Design for Media Studies
and review the 6Knowledge and aBkill sé dot poi

http://www.vcaa.vic.edu.au/Pages/vce/studies/media/mediaindex.aspx

Utilise and viewa range of media products (Films, BWows, magazines, newsgeas, radio
shows, podcastspcial networking, YouTubepas, video, photo and sound editengd creation
applications) Consider how other media practitioners construct narrétneasdiences.

Consider how you can begin to do this as well. If you have the technology at home, practise
developing your skills in photogrhap, video recording and editing, in preparation for Outcome
2.

On the next series of pages, | have included theySdesign for Year 12 Media from the
VCAA website.

| have also includetMPORTANT information about Story and Production elements, in which
is the essence of studying narrative films. WoUST read over the information very carefully

in order to start teinderstand how narratives are construcitdrt creating study notes on the
key terminology.

Please, if you have any questions over the holidagsgiemeon:

james.dean.t@edumail.vic.gov.au

Have a great summer bredk
Mr. James.


mailto:james.dean.t@edumail.vic.gov.au

Unit 3: Narrative and media production
design

In this unit students develop an understanding of film, television or radio drama
production and story elements, and learn to recognise the role and significance of
narrative organisation in fictional film, television or radio drama texts. Students examine
how production and story elements work together to structure meaning in narratives to
engage audiences. Students also develop practical skills through undegiagtriges

related to aspects of the design and production process. They complete a media
production design plan for a specific media form and audience. They present the relevant
specifications as a written planning document, with visual representatiomsrthiy

media planning conventions appropriate to the media form in which the student chooses
to work.

AREA OF STUDY 1: Narrative

In this area of study students analyse the narrative organisation of fictional film,
television or radio drama texts. Theydentake the study of at least two texts in the same
media form.

Students learn that narrative is a fundamental element in the construction of meaning in
media products. Audiences actively construct meaning and are engaged by texts through

the manner in witch narratives are organised, and respond to the narratives in different
ways. Production and story elements struct
contribute to the ideas communicated by the text. The nature of the viewing experience

also cottributes to audience reading and appreciation of narrative texts.

The fictional narrative feature films selected for study (including animated features) will
be over one hour in length. One television narrative may comprise a single standalone
program thatvould screen in a one hour or more timeslot, or two episodes from the same
series, each screened in a one hour or more timeslot, that together allow the student to
address the key knowledge and skills of this outcome. A radio drama may comprise a
standaloe program that would be broadcast over 40 minutes or two or more episodes
from the same series comprising 40 or more minutes, that together allow the student to
address the key knowledge and skills of this outcome. Documentaries, advertisements,
cartoonsyideo clips, news and current affairs programs and student films are not
appropriate selections for this area of study.

Outcome 1

On completion of this unit the student should be able to angdgseature and function
of production and story elements in narrative media texts, and discuss the impact of these
elements on audience engagement.

To achieve this outcome the student will draw on key knowledge and key skills outlined



in Area of Study 1.
Key knowledge

A the relationships between a text, its audiences, its consumption and reception, including
how audiences read and are engaged by fictional narratives

A thenature and function of and relationship between production elements in fictional
media narrative, including:

i camera techniques, technologies and qualities for film and
television or technologies and qualities for radio

i lighting

I miseenscene
i acting

T sound

i editing of vision and sound for film and television or editing of
sound for radio

A the nature and function of and relationships between story elements in fictional media
narrative, including:

T the opening, developmeand resolution of the narrative
I cause and effect

i establishment and development of and relationships between
characters

i point/s of view from which the narrative is presented
T the function of setting in the narrative
i the relaipnship between multiple storylines
T the structuring of time and its impact on narrative progression
A the relationship between texts and the genre/s, styles and techniques they may reference

A the interrelationship between production and story elenieti® narrative
organisation of fictionaDnarratives to structure and communicate ideas

A appropriate media language and terminoldgy.



Key skills
Aidentify and discuss the nature and function of production and story elements

A compareand contrast the function of and interrelationship between production and
story element®across different fictional media texts

A analyse how production and story elements are read by audiences and contribute to
narrativeOorganisation and meaning

A use apropriate media language and terminology.
AREA OF STUDY 2: Media production skills

This area of study focuses on the development of specific media production skills and
technical competencies using media technologies and processes in one or more media
forms. Students plan, undertake and evaluate two production exercises to develop skills
appropriate to the technical equipment, applications and media processes available to
them. Each media production exercise is accompanied by a statement of intention and an
evaluation specific to the exercise. Through the completion of production egercise
students develop an understanding of the possibilities and limitations of production
equipment, processes and applications; acquire skills to enable the use of specific media
technologies; and explore aesthetic and structural qualities and charastefistiedia
products in media forms. Studentso6é product
media production design plan and the subsequent media production developed in Unit 4.
Students document their planning and evaluation processes, and usitmation to

support the development of their media production design plan in Outcome 3.

Outcome 2

On completion of this unit the student should be able to use a range of technical
equipment, applications and media processes and evaluate the capaasedbtpresent
ideas, achieve effects and explore aesthetic qualities in media forms.

To achieve this outcome the student will draw on key knowledge and key skills outlined
in Area of Study 2.

Key knowledge

A media production design techniques and practippsopriate to a media product
and/or forms

A the possibilities and limitations of a range of technical equipment, applications and
media processes

A aesthetic and structural qualities and characteristics of media products



A methods for research and planntogupport media production skills
A methods for evaluation and presentation of information

A appropriate media language and terminold@y.

Key skills

A explore how media design and production techniques present ideas and achieve
particular effects

Ainvestigate capacities of technical equipment, applications and media processes to
present idea®and achieve particular effects

A explore aesthetic and structural qualities and characteristics of a media product

A operateechnical equipment, use applications and apply media processes to develop
skills

A evaluate the function of technical equipment, applications and media processes in the
presentatior©of ideas and achievement of particular effects

A document processes usiagpropriate media language and terminology.

AREA OF STUDY 3: OMedia production design

In this area of study students focus on the preparation of a production design plan for a
media product designed for a specific audience in a selected media fornesidreaf a
media production is an essential creative and organisational stage of the production
process. Students develop and record concepts and ideas for production, documenting the
intention of the proposed production, the audience/s for which thegtiralis planned,

how and where the production is designed to be consumed, and the intended effects on
the specified audience. Media production design planning also details written and visual
representations of the proposed production, including techspealfications appropriate

to the selected media form, style and intention of the production. The design planning
process varies from medium to medium, with each employing planning conventions
specific to the proposed production and form and with congideraf the specified
audience.

Students select one media form from the following list and adhere to the identified scope.
They take into account the appropriate codes and conventions of the selected media form
and the detailed profile of the audiencedetei ned by t he student ds

The media production design plan is developed in one of the following media forms:
A a video or film sequencd 30 minutes in length, including title and credit sequences

A a radio or audio production of a minimum of 8 mirsuite length, including title and



credit sequences

A an animated production of no more than 10 minutes in length, including title and credit
sequences

A a photographic presentation, sequence or series of images that incorporates a minimum
of 10 originalOsource images that must be processed and printed by the student

A print production of a minimum of 8 pages or layouts printed by the student

A a digital and/or online production that demonstrates comparable complexity and
provides useDaccessibility consistentith other media forms listed

Aa convergent media production that incorporates aspects of a range of media forms and
Is consistenOwith product durations and/or descriptors lis®Ihe media
production design plan demonstrates how students will applylkedge and
maintain creative control of the technical processes they plan for their media
production. The studentdés selection of
equipment available to them at the sch@ppropriation and sampling of media
materal to include in production should be considered carefully in the production
pl an to determine the contribution to t
product. Clear conceptual reasons must accompany the inclusion of such material
along with acknowledgent of the sourcé®The production of the media product
is undertaken individually. However, the implementation of the production design
pl an may require a production crew to r
occur under the sole direction oktktudent, documented in the production design
plan and acknowledged in the production. Group production work and group
media production design plans are not appropriate for this out€dimeelation
to photography, digital images and print productionstae photographed and/or
scanned, manipulated and printed by the studnt.

Outcome 30

On completion of this unit the student should be able to prepare and document a media
production design plan in a selected media form for a specified audience.

To acheve this outcome the student will draw on key knowledge and key skills outlined
in Area of Study 3.

Key knowledge
A media preproduction processes, including:

i methodsof research to support the selected media form, style
and/or genre, codes aftonventions

i methods for concept development for an individual or a distinctive
media product



I strategies to identify the function and purpose of the proposed
product

T ways an audience may consume and be engaged by a media
product and strategies to identfaudience characteristics

A media preproduction design processes, practices and techniques, including:

i conventionf written planning documentation and visual
representations appropriate to the intended product form, audience and
purpose

I codes and conventions specific to the media form, product, style
and/or genre, audience and purpose

T production and poptoduction processes, techniques and practices
appropriate to the proposed production.

Key skills
Aresearch and evaluate possibilities for an individual or a distinctive media production
A apply media preproduction processes, techniques and practices

A usemedia preproduction conventions specific to the media form, product, style and/or
genre Oaudience and purpose of the proposed production

A produce a media production design plan in a selected media form for a specific
audience an@purposeO

ASSESS/ENT OThe award of satisfactory completion for a unit is based on a decision

that the student has demonstrated achievement of the set of outcomes specified for the
unit. This decision wil/ be based on the t
performancen assessment tasks designated for the unit. The Victorian Curriculum and
Assessment Authority publishes online an assessment handbook for this study that
includes advice on the assessment tasks and performance descriptors for assessment.
OThe key knowlede and key skills listed for each outcome should be used as a guide to
course design and the development of learning activities. The key knowledge and key
skills do not constitute a checklist and such an approach is not necessary or desirable for
determinng the achievement of outcomes. The elements of key knowledge and key skills
should not be assessed separat@lyo demonstrate satisfactory completion of Unit 3,
Outcome 2, students must present evidence of the use of technical equipment applications
andbr media processes in production design plan specification areas appropriate to media
form/s. In Unit 3, Outcome 3, students must present evidence of a media production
design plan incorporating specifications appropriate for the chosen media product.

Assssment of levels of achieveme@T he st udent s | evel of actl



be determined by Scheaksessed Coursework, a Schastessed Task and an «xid
year examination.

Contribution to final assessment
Schootassessed Coursework for Unwval contribute 6 per cent.

The level of achievement for Units 3 and 4 is also assessed by a-8skested Task,
which will contribute 37 per cent, and an evfdyear examination, which will contribute
45 per cent.

Schootlassessed Coursework

Teachers wi provide to the Victorian Curriculum and Assessment Authority a score
representing an assessment of the studento

The score must be based on the teacheros r
tasks set out in the followinglble and in accordance with the assessment handbook

published online by the Victorian Curriculum and Assessment Authority. The assessment
handbook also includes advice on the assessment tasks and performance descriptors for
assessment.

Assessment tasks niuge a part of the regular teaching and learning program and must

not unduly add to the workload associated with that program. They must be completed
mainly in class and within a limited timeframe. Where teachers provide a range of

options for the same asssment task, they should ensure that the options are of
comparable scope and demand. Teachers should select a variety of assessment tasks for
their program to reflect the key knowledge and key skills being assessed and to provide
for different learning sfes.

Unit 4: Media: process, influence and
socletyos values

In this unit students further develop practical skills in the production of media products to
realise the production design plan completed during Unit 3. Organisational and creative
skills are efined and applied throughout each stage of the production process. Students
analyse the relationship between media texts, social values and discourses in the media.
The nature and extent of media influence, the relationship between the media, media
audierces and media regulation are also critically analysed in this unit.

AREA OF STUDY 1: Media process



In this area of study students complete a media product based on a media production
design plan completed in Unit 3. Each medium has a specific production process and set
of work practices that are both appropriate to the particular medium and to tlud type
product being produced within that form. Each type of media product, however, requires
the integration of a variety of skills, management and organisational techniques to move
from planning documentation through production and postproduction processes t
completed media product. These vary depending on the nature of the product. Production
and postproduction processes involve the application of media codes and conventions and
stylistic considerations appropriate to the selected medium and for specifence/s

and purpose of the product.

The media production must comply with the media production plan specifications
outlined.

As specified in Unit 3, photographic negatives should be processed by the student.
Digital images and print productions shoul fihotographed and/or scanned,
manipulated and printed by the student on the equipment available to them at the school.

The production of the media product is undertaken individually. However, the

implementation of the production design plan may requpeduction crew to realise

the studentdos intentions. I n this case the
student, documented in the production design plan and acknowledged in the production.
Group production work and group media productiesign plans are not appropriate for

this outcome.

Outcome 1

On completion of this unit the student should be able to produce a media product for an
identified audience from the media production design plan prepared in Unit 3.

To achieve this outcome theaudent will draw on key knowledge and key skills outlined
in Area of Study 1.

Key knowledge

A production and postproduction practices and processes associated with adapting a
production design plan for a given medium and product

A equipment and materials usedmedia production
A the operation of media production equipment and processes

A codes, conventions and styles appropriate to the selected medium, product and
audience/s

A methods to support the realisation of a media product

A methods for recording and orgsimg information to support the production process.



OKey skills

A operate equipment and use materials and processes as appropriate to the selected media
form

A applycodes and conventions and demonstrate stylistic awareness appropriate to the
selecteddmedium, product and audience/s

A communicate the realisation of an individual or a distinctive media product

A manage the production of a media product from the produdtsign plan produced
by theOstudent

A organise and record information to support the production pradess.

AREAOFSTUDY20:Medi a t ext s anO0lnthinaren ef stydpsdudenta | u e s
focus on the relationship tsdviedagepmeserdations et y 0
reflect and mediate ideas from particular economic, social, cultural, political or

institutional points of view. Students undertake the study of an identified significant idea,
social attitude or discourse located in a range afiaexts to critically analyse its

representation in the medi@Media texts are subject to multiple readings by audiences.
Societyds values shape the construction an
constant evolution, and tension alwayssts between dominant, oppositional and

emerging values. The media play a significant role in the construction, maintenance and
conduct of social knowledge and discourses through the process of making and

reproducing meaning using the representatiay@stof language, image and sound to

construct and distribute ideas and attitudes in texts. This process reflects the structures of
power and knowledge in society and may take the form of ongoing discussions or be

specific to particular ideas, events, peopr timesOSoci et yéos values or
linked to particular moral, political or other views. These may include, for example,

attitudes held about or directed towards particular individuals or groups, forms of social
organisation (such as thenidy, political or social structures), institutions or

organisations, the natural or built environment, events in which individuals, particular

social groups or nations are involved or participate, or forms of behaviour attributed to

factors such as agdass, gender, sulgulture, region and ethnicity.

Outcome 2

On completion of this unit the student should be able to discuss and analyse the
construction, distribution and interpretat
texts.

To achieve this atcome the student will draw on key knowledge and key skills outlined
in Area of Study 2.

Key knowledge

A the nature and form of an idea, a value, an attitude or a discourse evident in selected



media texts

A the construction of representations in media texts and how these reflect values in
society

Avalues held in society as represented and distributed through media texts

A the relationship between dominant, oppositional and emerging values represented in
media texs

A the relationship between discourses or social issues and media texts
A appropriate media language and terminoldgy.
Key skills

A describe a social issue or discourse that is constructed, represented and distributed
through media texts

A'identify, compare and contrast representations in media texts

A analyse the relationships between dominant, oppositional and emerging values in
society and medi®texts

Adi scuss and analyse the relationship betw
mediaOtexts

A apply and use appropriate media language and terminalogy.

AREA OF STUDY 3: Media influence OThis area of study focuses on an analysis of

media influence. Students explore the complexity of the relationship between the media,
its audiences andtivei der community in terms of the n
influence. Students examine arguments and evidence arising from a range of historical
and contemporary developments that offer a range of perspectives about the nature,
characteristics and &ent of media influence on individuals and society at large. Theories

of media influence and communication models are underpinned by academic approaches,
including the political economy model, the effects tradition and the cultural studies

model. Over timehese theories have become increasingly sophisticated as they seek to
explain the complexities in the relationships between the media and its audiences.
OAudiences are central to the construction and dissemination of media products. They
are active in mad consumption and increasingly involved in media creation and
distribution. Developments in media technologies, forms and texts and the changes that
result in terms of the construction, distribution, consumption and regulation of media
products have fundaentally changed the relationship between the media and its
audiences. Students examine the nature and extent of media influence in the light of these
developmentsOThe media is subject to regulation including government, industry and
self-regulation on pduction, distribution, content and reception. Codes of conduct and



regulations may define standards, set limitations or place ethical parameters on the media.
Students consider the rationale for, and arguments about, such controls when discussing
issuesnf media influence.

Outcome 3

On completion of this unit the student should be able to analyse and present arguments
about the nature and extent of media influence.

To achieve this outcome the student will draw on key knowledge and key skills outlined
in Area of Study 3.

Key knowledge
A communication theories and models and their application to media forms and texts

A theories of audience, their relationship with communication theories and models, and
applicationOto media forms and texts

A arguments and evéhce about media influence on audiences and the broader society

A arguments surrounding the rationale for and regulation of the media

A appropriate media language and terminol@@y.

Key skills
identify, compare and contrast communication theories and models
apply communication theories and models to media forms and texts
substantiate arguments about media influence
discuss the relationship between audiences and media forms and texts
analyse the rathale for and arguments about the regulation of the media
use and apply appropriate media language and termindlbgy.
ASSESSMENTO

The award of satisfactory completion for a unit is based on a decision that the student has
demonstrated achievement of et of outcomes specified for the unit. This decision will

be based on the teacherodés assessment of th
tasks designated for the unit. The Victorian Curriculum and Assessment Authority

publishes online an assessibandbook for this study that includes advice on the

assessment tasks and performance descriptors for asse€3enkey knowledge and



key skills listed for each outcome should be used as a guide to course design and the
development of learning actiigs. The key knowledge and key skills do not constitute a
checklist and such an approach is not necessary or desirable for determining the
achievement of outcomes. The elements of key knowledge and key skills should not be
assessed separately.

Assessment of levels of achievemedt

The studentds | evel of achi evemassedsedf or Uni
Coursework, a Schoassessed Task and an arid/ear examinationOContribution to

final assessmer@Schootassessed Coursework fonitJ4 will contribute 12 per cent.

OThe level of achievement for Units 3 and 4 is also assessed by a-8shested Task,

which will contribute 37 per cent, and an evfdyear examination, which will contribute

45 per cent.






8. The use of different film stock, especially changes within the one production, can
produce a range of effects. Eg Black and White representing the past, DV and
especially video can be “grainier” and therefore add realism, larger wide screen formats
are useful where the setting is important — eg a western or desert setting.

9. Combinations of shot elements work together to produce the positioning of visual
elements from a certain vantage point. Using the camera to show scale, depth, spatial
relations, distort or flatten the scene. Framing also allows people, objects and events to
be included or excluded. (Sce Visual Composition for more detail)

General _ _
«  Similar framing of particular shots at various points can be used to develop
motifs and themes. '
»  Abrupt switches can function to highlight actions or events
o Many can be seen as being directly related to emotional responses.

LS~ - far away = Isolated
Out of focus - bhurred = Confused
Swish Pan - fast movement = Surprise
High Angle - looking down = Contempt
Crane Out - pulling away = Loss of control
Lighting

Nature Source Natural, Artificial, Combination
Std Hollywood Key, Fill, Background (3 point lighting)
Quality . Intensity, Hard, Soft, Diffusion
Direction Foreground, Background, Underlighting, Top, Side
Shadow Cast, Attached
Colour Natural, Contrast, Time of day

Function

= To draw out or hide features of a character, place or object
= Help to define elements in the frame.
*  Build or link to emotional impact
~ ®  Assist in the articulation or hiding of textures, form and shape
= Create a sense of space or depth (esp with shadow)



