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VCE Media Studies ï Units 3 & 4 

Summer 2014-2015 ï Required Work 
 

Students MUST complete work as follows for EACH outcome: 

 

Unit 3 Outcome 1: Narrative  

 

Narratives order events in space and time through a combination of images, words and sound. 

When we view narratives, we learn to attach special meanings or significance in certain events 

or the behaviour and actions of people within the narrative and also within an overall framework 

that embodies things such as the genre of the narrative, where and with whom we experience the 

narrative and our own collective experiences that we bring to the narrative. 

 

Stories construct and convey meaning, concepts and ideas and can contribute greatly to the way 

we view and understand the world and our place as individuals with in it. When constructing 

narratives, media practitioners use a range of Story and Production Elements, in order to 

contribute towards audience engagement and meaning. 

 

In Unit 3, Outcome 1, we will be studying TWO  Narrative texts. The two films include: 

 

SLUMDOG MILLIONAIRE (2008 ) (MA)  

AMERICAN BEAUTY (1999) (MA)  
 

You will need to set aside two afternoons in order to view each of the films at least TWICE! It is 

important that you watch both texts and have a solid understanding of the texts, ready for first 

day back. 

 

On your first viewing , focus in on the story being told rather than any of the specific media 

elements separately. As you watch the films, answer the following questions: 

 

1) List the main sequence of events that occur over the filmôs duration. 

2) Outline the plot or story of the film? 

3) Describe the film including the genre (EG: Mystery, Comedy etc) in 25 words for 

someone who hasnôt seen it. Consider the genre conventions. 

4) Identify 2 or 3 scenes or sequences that you really liked and discuss why you liked them.  

5) In the first five minutes of the film (Opening Sequence), write down all of the things that 

you learn about various characters, story possibilities and the setting of the film. 

6) By the end of the film, did it resolve or leave unresolved all of the initial narrative 

possibilities? How did the film achieve this? 

 

On your second viewing, focus in on the production and story elements. Apart from the opening 

and closing sequences of the film, choose several other sequences or scenes and address the 

following questions: 

 

1) Look at each sequence with and without sound and note what the sound (music and 

sound effects) brings to the sequence? 



 

 

2) For two or three separate sequences or scenes, comment on as many of the following 

production and story elements that are applicable and discuss how they have been used in 

the context of the story and the impact or purpose they have had in that sequence: 

¶ Lighting. 

¶ Camera Techniques (Angles/Shot Types/Movements). 

¶ Setting or Location. 

¶ Editing. 

¶ Character Development. 

¶ Structuring Of Time. 

 

Unit 3 Outcome 2: Media Production Skills  

 

In order to prepare yourselves for your Production Design Plan, you are to complete a series of 

production technical exercises, focusing on using appropriate media technologies. You must 

plan, undertake and evaluate two production exercises demonstrating skills in technical, 

applications and planning.  

 

In preparation for this, you are to write a one-page outline explaining the areas in which you are 

competent with your production skills and what you must work on, in order to successfully 

complete your Media Production Design and Process. 

 

Unit 3 Outcome 3: Media Production Design 

 

Outcome 3 includes preparing for your Media Production that you will undertake over a few 

months. You will develop ideas for the production, document the intention, the audience, how 

and where the production is designed to be consumed. In Unit 3, will MUST work solo to 

complete all relevant tasks. Also, you MUST choose ONE media form listed below and they are 

as followed: 

 

¶ Video (Narrative Film/Documentary/Music Video/Animation. 

Film: 3 to 10 Minutes, including titles and credits. 

Animation: No more than 10 minutes in length, including titles and credits. 

¶ Radio/Audio (Story or Play/Documentary/News or Entertainment Segment/Soundscape) 

A minimum of 8 minutes in length, including titles and credit sequences. 

¶ Print (Magazine/Newspaper/Posters/Cards/Brochures) 

A minimum of 8 pages or layouts printed by the student. 

¶ Photography (Conceptual/Story Based/Experimental) 

A minimum of 10 original source images that must be processed and printed by the 

student. 

 

You are to ensure that you get your NEW visual diary (MUST BE A3 SIZE) and start building 

it. You MUST develop 3 or 4 possible topics, concepts and or ideas for your main production. 

These are to be spread across four pages of your dairy. These could range from dot points and 

choices of media forms to extend Treatments. They must include: 

¶ Images from magazines/websites/your own photos that highlight your ideas or concepts. 

¶ Sketches of your own to visually express your ideas. 

¶ Summaries or expects of stories, real events, films, songs etc that convey some aspect of 

your ideas. 



 

 

Please make sure that you are presenting your ideas with colour, headings and MUST provide 

annotations for all research and ideas.  

 

Generally:   

 

Familiarise yourself with the VCE Study Design for Media Studies 

and review the óKnowledge and Skillsô dot points for each Area of Study at: 

 

http://www.vcaa.vic.edu.au/Pages/vce/studies/media/mediaindex.aspx 

 

Utilise and view a range of media products (Films, TV shows, magazines, newspapers, radio 

shows, podcasts, social networking, YouTube, apps, video, photo and sound editing and creation 

applications) Consider how other media practitioners construct narratives for audiences.  

Consider how you can begin to do this as well.  If you have the technology at home, practise 

developing your skills in photography, video recording and editing, in preparation for Outcome 

2. 

 

On the next series of pages, I have included the Study Design for Year 12 Media from the 

VCAA website. 

 

I have also included IMPORTANT  information about Story and Production elements, in which 

is the essence of studying narrative films. You MUST read over the information very carefully 

in order to start to understand how narratives are constructed. Start creating study notes on the 

key terminology. 

 

Please, if you have any questions over the holidays, e-mail me on: 

 

james.dean.t@edumail.vic.gov.au 

 

Have a great summer break J 

Mr. James. 
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Unit 3: Narrative and media production 

design 

In this unit students develop an understanding of film, television or radio drama 

production and story elements, and learn to recognise the role and significance of 

narrative organisation in fictional film, television or radio drama texts. Students examine 

how production and story elements work together to structure meaning in narratives to 

engage audiences. Students also develop practical skills through undertaking exercises 

related to aspects of the design and production process. They complete a media 

production design plan for a specific media form and audience. They present the relevant 

specifications as a written planning document, with visual representations that employ 

media planning conventions appropriate to the media form in which the student chooses 

to work. 

AREA OF STUDY 1: Narrative  

In this area of study students analyse the narrative organisation of fictional film, 

television or radio drama texts. They undertake the study of at least two texts in the same 

media form. 

Students learn that narrative is a fundamental element in the construction of meaning in 

media products. Audiences actively construct meaning and are engaged by texts through 

the manner in which narratives are organised, and respond to the narratives in different 

ways. Production and story elements structure an audienceôs experience of narratives and 

contribute to the ideas communicated by the text. The nature of the viewing experience 

also contributes to audience reading and appreciation of narrative texts. 

The fictional narrative feature films selected for study (including animated features) will 

be over one hour in length. One television narrative may comprise a single standalone 

program that would screen in a one hour or more timeslot, or two episodes from the same 

series, each screened in a one hour or more timeslot, that together allow the student to 

address the key knowledge and skills of this outcome. A radio drama may comprise a 

standalone program that would be broadcast over 40 minutes or two or more episodes 

from the same series comprising 40 or more minutes, that together allow the student to 

address the key knowledge and skills of this outcome. Documentaries, advertisements, 

cartoons, video clips, news and current affairs programs and student films are not 

appropriate selections for this area of study. 

Outcome 1 

On completion of this unit the student should be able to analyse the nature and function 

of production and story elements in narrative media texts, and discuss the impact of these 

elements on audience engagement. 

To achieve this outcome the student will draw on key knowledge and key skills outlined 



 

 

in Area of Study 1. 

Key knowledge 

Å the relationships between a text, its audiences, its consumption and reception, including 

how audiences read and are engaged by fictional narratives  

Å the nature and function of and relationship between production elements in fictional 

media narrative, including:  

   ï  camera techniques, technologies and qualities for film and 

television or technologies and qualities for radio  

   ï  lighting  

   ï  mise-en-scene  

   ï  acting  

   ï  sound  

   ï  editing of vision and sound for film and television or editing of 

sound for radio  

Å the nature and function of and relationships between story elements in fictional media 

narrative, including:  

   ï  the opening, development and resolution of the narrative  

   ï  cause and effect  

   ï  establishment and development of and relationships between 

characters  

   ï  point/s of view from which the narrative is presented  

   ï  the function of setting in the narrative  

   ï  the relationship between multiple storylines  

   ï  the structuring of time and its impact on narrative progression  

Å the relationship between texts and the genre/s, styles and techniques they may reference  

Å the interrelationship between production and story elements in the narrative 

organisation of fictional Οnarratives to structure and communicate ideas  

Å appropriate media language and terminology. Ο 



 

 

 

Key skills  

Å identify and discuss the nature and function of production and story elements  

Å compare and contrast the function of and interrelationship between production and 

story elements Οacross different fictional media texts  

Å analyse how production and story elements are read by audiences and contribute to 

narrative Οorganisation and meaning  

Å use appropriate media language and terminology.  

AREA OF STUDY 2: Media production skills 

This area of study focuses on the development of specific media production skills and 

technical competencies using media technologies and processes in one or more media 

forms. Students plan, undertake and evaluate two production exercises to develop skills 

appropriate to the technical equipment, applications and media processes available to 

them. Each media production exercise is accompanied by a statement of intention and an 

evaluation specific to the exercise. Through the completion of production exercises, 

students develop an understanding of the possibilities and limitations of production 

equipment, processes and applications; acquire skills to enable the use of specific media 

technologies; and explore aesthetic and structural qualities and characteristics of media 

products in media forms. Studentsô production skills inform the development of their 

media production design plan and the subsequent media production developed in Unit 4. 

Students document their planning and evaluation processes, and use this information to 

support the development of their media production design plan in Outcome 3. 

Outcome 2 

On completion of this unit the student should be able to use a range of technical 

equipment, applications and media processes and evaluate the capacity of these to present 

ideas, achieve effects and explore aesthetic qualities in media forms. 

To achieve this outcome the student will draw on key knowledge and key skills outlined 

in Area of Study 2. 

Key knowledge 

Å media production design techniques and practices appropriate to a media product 

and/or forms  

Å the possibilities and limitations of a range of technical equipment, applications and 

media processes  

Å aesthetic and structural qualities and characteristics of media products  



 

 

Å methods for research and planning to support media production skills  

Å methods for evaluation and presentation of information  

Å appropriate media language and terminology. Ο 

Key skills  

Å explore how media design and production techniques present ideas and achieve 

particular effects  

Å investigate capacities of technical equipment, applications and media processes to 

present ideas Οand achieve particular effects  

Å explore aesthetic and structural qualities and characteristics of a media product  

Å operate technical equipment, use applications and apply media processes to develop 

skills  

Å evaluate the function of technical equipment, applications and media processes in the 

presentation Οof ideas and achievement of particular effects  

Å document processes using appropriate media language and terminology.  

AREA OF STUDY 3: ΟMedia production design 

In this area of study students focus on the preparation of a production design plan for a 

media product designed for a specific audience in a selected media form. The design of a 

media production is an essential creative and organisational stage of the production 

process. Students develop and record concepts and ideas for production, documenting the 

intention of the proposed production, the audience/s for which the production is planned, 

how and where the production is designed to be consumed, and the intended effects on 

the specified audience. Media production design planning also details written and visual 

representations of the proposed production, including technical specifications appropriate 

to the selected media form, style and intention of the production. The design planning 

process varies from medium to medium, with each employing planning conventions 

specific to the proposed production and form and with consideration of the specified 

audience. 

Students select one media form from the following list and adhere to the identified scope. 

They take into account the appropriate codes and conventions of the selected media form 

and the detailed profile of the audience determined by the studentôs research. 

The media production design plan is developed in one of the following media forms: 

Å a video or film sequence 3ï10 minutes in length, including title and credit sequences  

Å a radio or audio production of a minimum of 8 minutes in length, including title and 



 

 

credit sequences  

Å an animated production of no more than 10 minutes in length, including title and credit 

sequences  

Å a photographic presentation, sequence or series of images that incorporates a minimum 

of 10 original Οsource images that must be processed and printed by the student  

Å print production of a minimum of 8 pages or layouts printed by the student  

Å a digital and/or online production that demonstrates comparable complexity and 

provides user Οaccessibility consistent with other media forms listed  

Å a convergent media production that incorporates aspects of a range of media forms and 

is consistent Οwith product durations and/or descriptors listed. ΟThe media 

production design plan demonstrates how students will apply knowledge and 

maintain creative control of the technical processes they plan for their media 

production. The studentôs selection of the media form will be determined by the 

equipment available to them at the school. ΟAppropriation and sampling of media 

material to include in production should be considered carefully in the production 

plan to determine the contribution to the studentôs individual or distinctive 

product. Clear conceptual reasons must accompany the inclusion of such material 

along with acknowledgment of the source. ΟThe production of the media product 

is undertaken individually. However, the implementation of the production design 

plan may require a production crew to realise the studentôs intentions. This will 

occur under the sole direction of the student, documented in the production design 

plan and acknowledged in the production. Group production work and group 

media production design plans are not appropriate for this outcome. ΟIn relation 

to photography, digital images and print productions must be photographed and/or 

scanned, manipulated and printed by the student. Ο 

Outcome 3 Ο 

On completion of this unit the student should be able to prepare and document a media 

production design plan in a selected media form for a specified audience.  

To achieve this outcome the student will draw on key knowledge and key skills outlined 

in Area of Study 3. 

Key knowledge 

Å media preproduction processes, including:  

   ï  methods of research to support the selected media form, style 

and/or genre, codes and Οconventions  

   ï  methods for concept development for an individual or a distinctive 

media product  



 

 

   ï  strategies to identify the function and purpose of the proposed 

product  

   ï  ways an audience may consume and be engaged by a media 

product and strategies to identify Οaudience characteristics  

Å media preproduction design processes, practices and techniques, including:  

   ï  conventions of written planning documentation and visual 

representations appropriate to the intended product form, audience and 

purpose  

   ï  codes and conventions specific to the media form, product, style 

and/or genre, audience and purpose  

   ï  production and postproduction processes, techniques and practices 

appropriate to the proposed production. Ο 

 Key skills  

Å research and evaluate possibilities for an individual or a distinctive media production  

Å apply media preproduction processes, techniques and practices  

Å use media preproduction conventions specific to the media form, product, style and/or 

genre, Οaudience and purpose of the proposed production  

Å produce a media production design plan in a selected media form for a specific 

audience and Οpurpose. Ο 

ASSESSMENT ΟThe award of satisfactory completion for a unit is based on a decision 

that the student has demonstrated achievement of the set of outcomes specified for the 

unit. This decision will be based on the teacherôs assessment of the studentôs overall 

performance on assessment tasks designated for the unit. The Victorian Curriculum and 

Assessment Authority publishes online an assessment handbook for this study that 

includes advice on the assessment tasks and performance descriptors for assessment. 

ΟThe key knowledge and key skills listed for each outcome should be used as a guide to 

course design and the development of learning activities. The key knowledge and key 

skills do not constitute a checklist and such an approach is not necessary or desirable for 

determining the achievement of outcomes. The elements of key knowledge and key skills 

should not be assessed separately. ΟTo demonstrate satisfactory completion of Unit 3, 

Outcome 2, students must present evidence of the use of technical equipment applications 

and/or media processes in production design plan specification areas appropriate to media 

form/s. In Unit 3, Outcome 3, students must present evidence of a media production 

design plan incorporating specifications appropriate for the chosen media product.  

Assessment of levels of achievement ΟThe studentôs level of achievement in Unit 3 will 



 

 

be determined by School-assessed Coursework, a School-assessed Task and an end-of-

year examination.  

 

Contribution to final assessment 

School-assessed Coursework for Unit 3 will contribute 6 per cent. 

The level of achievement for Units 3 and 4 is also assessed by a School-assessed Task, 

which will contribute 37 per cent, and an end-of-year examination, which will contribute 

45 per cent. 

School-assessed Coursework 

Teachers will provide to the Victorian Curriculum and Assessment Authority a score 

representing an assessment of the studentôs level of achievement. 

The score must be based on the teacherôs rating of performance of each student on the 

tasks set out in the following table and in accordance with the assessment handbook 

published online by the Victorian Curriculum and Assessment Authority. The assessment 

handbook also includes advice on the assessment tasks and performance descriptors for 

assessment. 

Assessment tasks must be a part of the regular teaching and learning program and must 

not unduly add to the workload associated with that program. They must be completed 

mainly in class and within a limited timeframe. Where teachers provide a range of 

options for the same assessment task, they should ensure that the options are of 

comparable scope and demand. Teachers should select a variety of assessment tasks for 

their program to reflect the key knowledge and key skills being assessed and to provide 

for different learning styles. 

 

Unit 4: Media: process, influence and 

societyôs values 

In this unit students further develop practical skills in the production of media products to 

realise the production design plan completed during Unit 3. Organisational and creative 

skills are refined and applied throughout each stage of the production process. Students 

analyse the relationship between media texts, social values and discourses in the media. 

The nature and extent of media influence, the relationship between the media, media 

audiences and media regulation are also critically analysed in this unit. 

AREA OF STUDY 1: Media process 



 

 

In this area of study students complete a media product based on a media production 

design plan completed in Unit 3. Each medium has a specific production process and set 

of work practices that are both appropriate to the particular medium and to the type of 

product being produced within that form. Each type of media product, however, requires 

the integration of a variety of skills, management and organisational techniques to move 

from planning documentation through production and postproduction processes to a 

completed media product. These vary depending on the nature of the product. Production 

and postproduction processes involve the application of media codes and conventions and 

stylistic considerations appropriate to the selected medium and for specific audience/s 

and purpose of the product. 

The media production must comply with the media production plan specifications 

outlined. 

As specified in Unit 3, photographic negatives should be processed by the student. 

Digital images and print productions should be photographed and/or scanned, 

manipulated and printed by the student on the equipment available to them at the school. 

The production of the media product is undertaken individually. However, the 

implementation of the production design plan may require a production crew to realise 

the studentôs intentions. In this case the implementation is under the sole direction of the 

student, documented in the production design plan and acknowledged in the production. 

Group production work and group media production design plans are not appropriate for 

this outcome. 

Outcome 1 

On completion of this unit the student should be able to produce a media product for an 

identified audience from the media production design plan prepared in Unit 3. 

To achieve this outcome the student will draw on key knowledge and key skills outlined 

in Area of Study 1. 

Key knowledge 

Å production and postproduction practices and processes associated with adapting a 

production design plan for a given medium and product  

Å equipment and materials used in media production  

Å the operation of media production equipment and processes  

Å codes, conventions and styles appropriate to the selected medium, product and 

audience/s  

Å methods to support the realisation of a media product  

Å methods for recording and organising information to support the production process. 



 

 

ΟKey skills  

Å operate equipment and use materials and processes as appropriate to the selected media 

form  

Å apply codes and conventions and demonstrate stylistic awareness appropriate to the 

selected Οmedium, product and audience/s  

Å communicate the realisation of an individual or a distinctive media product  

Å manage the production of a media product from the production design plan produced 

by the Οstudent  

Å organise and record information to support the production process. Ο 

AREA OF STUDY 2Ο: Media texts and societyôs values ΟIn this area of study students 

focus on the relationship between societyôs values and media texts. Media representations 

reflect and mediate ideas from particular economic, social, cultural, political or 

institutional points of view. Students undertake the study of an identified significant idea, 

social attitude or discourse located in a range of media texts to critically analyse its 

representation in the media. ΟMedia texts are subject to multiple readings by audiences. 

Societyôs values shape the construction and reading of texts. These values are in a state of 

constant evolution, and tension always exists between dominant, oppositional and 

emerging values. The media play a significant role in the construction, maintenance and 

conduct of social knowledge and discourses through the process of making and 

reproducing meaning using the representational tools of language, image and sound to 

construct and distribute ideas and attitudes in texts. This process reflects the structures of 

power and knowledge in society and may take the form of ongoing discussions or be 

specific to particular ideas, events, people or times. ΟSocietyôs values or attitudes may be 
linked to particular moral, political or other views. These may include, for example, 

attitudes held about or directed towards particular individuals or groups, forms of social 

organisation (such as the family, political or social structures), institutions or 

organisations, the natural or built environment, events in which individuals, particular 

social groups or nations are involved or participate, or forms of behaviour attributed to 

factors such as age, class, gender, sub- culture, region and ethnicity.  

Outcome 2 

On completion of this unit the student should be able to discuss and analyse the 

construction, distribution and interpretation of societyôs values as represented in media 

texts. 

To achieve this outcome the student will draw on key knowledge and key skills outlined 

in Area of Study 2. 

Key knowledge 

Å the nature and form of an idea, a value, an attitude or a discourse evident in selected 



 

 

media texts  

Å the construction of representations in media texts and how these reflect values in 

society  

Å values held in society as represented and distributed through media texts  

Å the relationship between dominant, oppositional and emerging values represented in 

media texts  

Å the relationship between discourses or social issues and media texts  

Å appropriate media language and terminology. Ο 

Key skills  

Å describe a social issue or discourse that is constructed, represented and distributed 

through media texts  

Å identify, compare and contrast representations in media texts  

Å analyse the relationships between dominant, oppositional and emerging values in 

society and media Οtexts  

Å discuss and analyse the relationship between a discourse or issue, societyôs values and 
media Οtexts  

Å apply and use appropriate media language and terminology. Ο 

AREA OF STUDY 3: Media influence ΟThis area of study focuses on an analysis of 

media influence. Students explore the complexity of the relationship between the media, 

its audiences and the wider community in terms of the nature and extent of the mediaôs 

influence. Students examine arguments and evidence arising from a range of historical 

and contemporary developments that offer a range of perspectives about the nature, 

characteristics and extent of media influence on individuals and society at large. Theories 

of media influence and communication models are underpinned by academic approaches, 

including the political economy model, the effects tradition and the cultural studies 

model. Over time these theories have become increasingly sophisticated as they seek to 

explain the complexities in the relationships between the media and its audiences. 

ΟAudiences are central to the construction and dissemination of media products. They 

are active in media consumption and increasingly involved in media creation and 

distribution. Developments in media technologies, forms and texts and the changes that 

result in terms of the construction, distribution, consumption and regulation of media 

products have fundamentally changed the relationship between the media and its 

audiences. Students examine the nature and extent of media influence in the light of these 

developments. ΟThe media is subject to regulation including government, industry and 

self-regulation on production, distribution, content and reception. Codes of conduct and 



 

 

regulations may define standards, set limitations or place ethical parameters on the media. 

Students consider the rationale for, and arguments about, such controls when discussing 

issues of media influence.  

 

Outcome 3 

On completion of this unit the student should be able to analyse and present arguments 

about the nature and extent of media influence. 

To achieve this outcome the student will draw on key knowledge and key skills outlined 

in Area of Study 3. 

Key knowledge 

Å communication theories and models and their application to media forms and texts  

Å theories of audience, their relationship with communication theories and models, and 

application Οto media forms and texts  

Å arguments and evidence about media influence on audiences and the broader society  

Å arguments surrounding the rationale for and regulation of the media  

Å appropriate media language and terminology. Ο 

Key skills  

 identify, compare and contrast communication theories and models  

 apply communication theories and models to media forms and texts  

 substantiate arguments about media influence  

 discuss the relationship between audiences and media forms and texts  

 analyse the rationale for and arguments about the regulation of the media  

 use and apply appropriate media language and terminology. Ο 

 ASSESSMENT Ο 

 The award of satisfactory completion for a unit is based on a decision that the student has 

demonstrated achievement of the set of outcomes specified for the unit. This decision will 

be based on the teacherôs assessment of the studentôs overall performance on assessment 

tasks designated for the unit. The Victorian Curriculum and Assessment Authority 

publishes online an assessment handbook for this study that includes advice on the 

assessment tasks and performance descriptors for assessment. ΟThe key knowledge and 



 

 

key skills listed for each outcome should be used as a guide to course design and the 

development of learning activities. The key knowledge and key skills do not constitute a 

checklist and such an approach is not necessary or desirable for determining the 

achievement of outcomes. The elements of key knowledge and key skills should not be 

assessed separately. Ο 

  

 Assessment of levels of achievement Ο 

 The studentôs level of achievement for Unit 4 will be determined by School-assessed 

Coursework, a School-assessed Task and an end-of-year examination. ΟContribution to 

final assessment ΟSchool-assessed Coursework for Unit 4 will contribute 12 per cent. 

ΟThe level of achievement for Units 3 and 4 is also assessed by a School-assessed Task, 

which will contribute 37 per cent, and an end-of-year examination, which will contribute 

45 per cent.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 



 

             


